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Marketing Travel Behaviour Change –self-study materials and one-day workshop.
Tuesday, 18th May 2010, Bristol
, 
ACTTW Training Course – Successful strategies for marketing travel behaviour change

Course Outline:

This course aims to introduce delegates to the successful tools and strategies needed to deploy an effective marketing campaign to achieve travel behaviour change.

It has been developed as the second stage of training for delegates who have completed the ‘Introduction to Travel Planning’. It is also suitable for delegates who have not taken the introductory course, but assumes that delegates will have both knowledge and experience of the theory and practice of travel planning and related travel behavioural change roles. 

It is developed as a one-day workshop of short lectures and group exercises, to reinforce the theoretical basis gained from completion of about 10 hours or pre-study. 

Who should attend?

This course is aimed at transport professionals working in roles, such as Travel Planners, Travel Awareness Officers and Consultants. It is suitable for travel behaviour change professionals from both the public and private sectors at employers including businesses, universities, NHS trusts, and local authorities.

Objectives:

· Understanding 7 stages of behaviour change

· Knowledge of 5 P’s of marketing

· Grasp of psychology of campaigns

· Branding fundamentals

· Using the Travel Plan life cycle

· Using market research / survey data

· Construct a campaign to promote Travel Plans

· AIDA principles at work

· What are we marketing?

· Generic Travel Awareness

· Specific travel mode promotion or demotion

· Linking with national campaigns and topical issues.
0930 Introductions and Icebreaker group exercise

Part 1 – Introduction to Marketing Principles
· What is social marketing? – Overview of the fundamental principles and practice

· Introduction to Psychology of Behaviour change, and Tapestry 7 stages model

· What’s this got to do with Travel?

· Practical exercise – Real life scenarios, in groups develop marketing strategies

Part 2 – Market Research and How to Use it.

· Importance of a Staff Travel Survey

· Exercise – developing a travel survey

· Addressing the Target Audience

· Case Study of targeting messages according to the audience

· Free discussion in groups on applications to delegates’ jobs

· Question Time – ask the experts Feedback from discussions

Part 3 – Putting it altogether into a Campaign
· Introduction to Campaign development – Developing a campaign strategy and tactics (public relationships, stakeholder engagement, events, etc.)

· Psychology of change aspects of a campaign

· Case Studies – Big Wheel, Bike Week

· Monitoring success

Part 4 – Practical group exercise 

· The Apprentice – building a travel campaign for company X, region Y, or organisation Z

1630 Close
Location                                            Bristol, Pavillion
Standard Fee



          £250
ACTTW Member Fee


          £195
All fees are plus VAT currently at 15%

To register please complete the attached registration form and send it to: 

PTRC, 1 Vernon Mews, Vernon Street, London W14 0RL
Tel: 020 7348 1970
Fax: 020 7348 1989
Email: sophie.webber@ptrc-training.co.uk
Website: www.acttravelwise.org.uk

Booking Form 

Course Details

I wish to book on The Successful Strategies in Marketing Travel Behaviour Change Training Course on Tuesday 18th May 2010.

Delegate Details

Name: 




  
 Position: 






Organisation: 

Address: 









Postcode:








Tel: 



   
Email: 


Please state any special dietary/access or other requirements

Payment Details

Note: All cheques and BACS must be made payable to PTRC Education and Training Ltd.
I enclose a cheque / please invoice me (see next section)

ACTTW Members


     £195.00       [  ]

Non ACTTW Members


     £250.00       [  ]

Fee

     £ __________

VAT @ 15%
     £ __________

Total

     £ __________

Invoice Details

Your Purchase Order Number ____________________________________________

Please give details of the person to whom the invoice should be sent if different from above

Name: 




   Position: 






Organisation: 


Address: 



Tel: 



   Email: 


Please complete and email / fax / post to:

ACTTW, 1 Vernon Mews, Vernon Street, London W14 0RL

Email: info@ptrc-training.co.uk   Tel: 020 7348 1970   Fax: 020 7348 1989

More details, including directions, are available on request



Join and receive the members’ discount of £90 per person on this training course!





Find out more about joining ACTTW and the services members enjoy on our website


www.acttravelwise.org








ACT TravelWise Training Course in association with Bristol City Council 





CANCELLATION: Any substitutions or changes in details of delegates must be in made in writing.  Cancellations received up to 14 days before the event will be subject to an admin fee of £50 +VAT.










