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Metrocentre re-cap

9,000 free parking

spaces Over 60% travel by

public transport
340 employers

28% drive to work
7,000 staff




Staff PTP promotion




Distinct phases

Baseline surveys

Design, Development, Intervention

Monitoring and evaluation




Baseline surveys

Statements Eg?rsc:;?geAgree Eg?c::gly Disagree
ODont know

| like travelling in a car ] l l lBS% l l l I l I35% l |
| find travelling by car can be stressful sometimes _j:ﬂ'_% I| | %A_% | | I | 3:|3°/n | [ |12% 1%
Reducing my car use would make me feel good E‘EA | 34_“;&, | | | 49|)°/n | | [ 1'|I°/n K%l
By using a car you are contributing to global warming | 17“% | | | 6'2" | | I| 13% | [ 8% ]
Cartravelis more expensive than publictransport ;‘"A. 17% [ | | | 62% | | | [R% 1 | 13% 1
Costis an imp consideration-choosing travel mode | 13% | | | | L’)B'_% | | | I | 25% | K%l
| sometimes travel to work in different ways | 17°)|L | | | | 66|°/,. | | | [ 7% |
Being enviromentallyresponsible is importantto me _:5_% [ | | | | 1% | | | | | 15% A%
Environmental threats-global warming exaggerated _M | 295% | | | | 4|5% | | 2% | 250151 |
Traffic congestionis a problem _:8'_% [ | | %_9_% | | I | | 42%| | A%
Cycling benefits-outwieghed by the risk of an accident E‘EA | 32‘% | | | 45% | | I| 21 |% |
Public transportis asreliable as using a car _:8'_% [ | | | 5% | | | | [ 1!|')°/n A%
Publictransportis as safe as using a car bv | | | TZJ'!. | | | I | 17% | 2%46% 1
Public transport is as comfortable as using a car | [ | | | 67% | | | I| 17%| K%l
Publictransportis as quick asusing acar 4%l | | | 2% | | | I | :|32°/n | A%
Public transportis as pleasant as using a car __B% | ! ! ! 66°|/,. ! ! ! | ! 26% ! A%,
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Headline results

65% wedded to car
549% stressed

57% congestion is a
problem

79% environmentally
aware

71% cost is important
68% PT expensive

84% PT not
comfortable

92% PT Is not pleasant



Target audience

Target Audience

Motivators for Change

Females between the ages of 16
and 34

Cost and the environment

Males between the ages of 16 and
34

Cost and alleviating stress and
anxiety caused by congestion

Females between the ages of 45
and 64

Cost and alleviating stress and
anxiety caused by congestion




Promotion







Stakeholders

Go North East
Stagecoach
Arriva

Northern Rall

NTL
Nexus
Smarter Choices T+W

Marketing Team



PTP Intervention




Feedback/evaluation

35% response rate 87% comfortable
50% used advice and 81% arrived feeling
ticket relaxed

81% journey time longer




PTP useful?

70% found PTP
advice useful




Comments

Positive:
“Information on pricing and tickets useful”

“Everything | needed to know was on there”

“Very useful, can’t really see what else you'd need to know”

Negative

“Could maybe do with more detail on where the nearest bus
stop is. Maybe a landmark to direct people”




Continue to use public transport?

60% will continue to
use public transport




Comments

“I will use the bus to get to work more often”

“I will continue to use the bus 3 or 4 times a week”

“I will use the bus more often but not all the time. It depends
on shift patterns”







What next?

New Transport Information Desk







What next?

New Transport Information Desk

Go North East to provide PTPs

Job Centre Plus

Further staff car park promotions

Bus travel salary sacrifice schemes
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