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Obligations  High Real and Perceived Need to Travel






Not only Pollution but Society Change

Change in range of
adults and children
met during
development during
just one generation



Travel Plans are Part of a Big Picture
and do not necessarily pull as a

whole

Land Use Planning

Housing Design

Fuel Subsidies

Car Advertising

School travel plan
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Work Travel Plan
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Cycle Training
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Individualised Marketing



Green Travel Planning — or Greenwash



Meanwhile Networks for Walkers and Cycling get worg
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We are Car Dependent




& Travel Plans cannot work
Miracles
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Extract from Social Marketing
Strategy for Cycling, by Dr lan
Walker, University of Bath



The Choice Process



Our Approach
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Provide Good Aternatives | |Promote a positive atfituce
t0 the Car OWars aftermnatives




Transport Priority or Political Priority?



School
Travel = Top
Government
Priority



Park & Stride & 5 Minute Walking
Zone
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Mailshot

Press

Events

Footpath sticker






Ad prompt 10 - Car sharing - sociability

Nexttime you fill up your car,
use people.

cheap and tacky.’ for a limited audience.
haven't got seat belts on. “Too many (people) @ biack seat.’
‘Why four young girls?’ May appeal —to someone else



Ad prompt 14 - Alternatives

| am so relaxed and stress free
since | gave up driving.

N o more queuing - just an exhilarating healthy start to the day

“Not on the roads around here it isn’t” -
but | can see that sitting in a car all day iswbd for me






count for all sec schools

Distances to Sec School
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The Cycling Doughnut




Pupils in Cycling Zone
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CONCLUSION

Needs

Networks

Niceties
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CO2

Economy

Safety,
Security &
Health

Inequalities

Quality of Life

Teleworking

Freight

Location of Health

Provision

Work horizons

Food miles

Targeting

Targeting

T.0.D or

Obesogenic

Permeability

Preparedness for
80% reduction

Awareness of
resilient modes

Car-centric



